«JEWELLLERY MARKET) - ka3axcTraHckasi KOMITaHHS, ACHCTBYoIIas Ha peiHKe ¢ 1991 rona,
Ha pbIHKe e-commerce ¢ 2015 roaa.

Hama mMuccuss — OTKPBITBIN, JIETKMM JOCTYN K IOKYIKaM M IIPOJaKaM IOBEJIMPHBIX H3ICIIHMN,
4acoB, 1IBETOB.

Mgl npegocTasisieM matGopmy sl OTKPBITOrO pa3MEeIeHUs TPOJaBIaAMU FOBEITUPHBIX U3IEIUN,
4acoB, IIBETOB, 00ecreunBas MOKYIMaTeNlsIM 10 BCEMY MHPY CBOOOAHBIN JOCTYH K MOKYIIKE ATHX
uznenuii. Bam ycnex - Hamn rinaBHbli npuoputeT. [lokynaTtens HaXoAUTCA B IIEHTPE BCETO, YTO
Mbl jAenaeM. Mbl TOCTOSSHHO BHEApSEM HOBIIECTBA Ui MPEJOCTaBICHUS BO3MOXKHOCTHU
ONTHUMAJILHOTO BBIOOPA, UCATBHO MOIXOISIINX BaM.

ToBapsl Ha Hamiel wiaTdopme, Kak MPaBUIIO, CTOSAT JCIIEBIIE 32 CYET IKOHOMHH Ha H3JIEPIKKaAX
IPO/aBLOB, a JJIsi NOKyINareiaeld TJIaBHOW COCTAaBIIAIOUICH BHIOOpAa CTAHOBUTCA JOCTYITHOCTH
MHOT'OYMCIIEHHBIX TOPIOBBIX MapoK M IPOM3BOAUTENEH, YTO MHOIZIA HEBO3MOXHO B OOBIYHOM
MarasuHe.

Mgl co3gaem YHUBCPCAJIIBHOC IIPUIIOKCHUC JISI IOKYIIOK, KOTOPOC O6’LCI[I/IH${€T MHNITJIIMOHBI
HOKyH&TCJ’ICﬁ C IOMOIIBIO Ha61/1pa}01uero MOITYJISIPHOCTD crocoba COBCpUIATD ITOKYIIKH, - OHJIAMiH.

Msr paboTaeM HEOOJBIIMMH, CAMOYIPABISEMBIMH, ABTOHOMHBIMH TPYNIaMH, HECYIUMH
IIOJIHYIO OTBETCTBEHHOCTD 32 KOHKPETHBIN ITPOEKT, OPUEHTUPOBAHHBIN HE TOJBKO HA IIOKYNATEIIs,
HO M Ha NpojaBla. DTa CTPYKTypa IO3BOJIAET HaM J0OuBaThcs OoJjiee BBICOKMX Lieiael. Mbl
BO3HArpa)<J1aeM 3TU KOMAaHJIbl 3a BIIMSHHUE, KOTOPOE OHM OKa3bIBalOT, U LIECHUM MHHOBAllMOHHbIE
MIOJIXO/Ibl, KOTOPBIE MOTYT IIPUHECTH 3Ta ABTOHOMMSI U COTJIACOBAHHOCTb.

Hama KOMaHJa ObL1a BJOXHOBIJICHA OHHaﬁH-HHCTPYMeHTaMH, KOTOpPBIC IIPCAOCTABJIAIOT
npoaaBaM M IOKYHATCIISIM I10JIC3HBIC (bYHKHHH IJI IIOJIB30BAHUA - MPOAYKTAMH, KOTOPBIC
HACTOJIBKO ITOJIC3HBI, YTO KJIMCHTBI U IPOJaBLbl HC MOT'YT KUTb 0e3 HuX.

«JEWELLLERY MARKET» cymectByeT, 4ToObI TOMOYb HATH CBOE, MyUlllee U3 MUJUTMOHOB!

Hamra xomanga CTPCMHUTCA 06I>C,Z[I/IHI/ITL Ha OJHOH IIJIOIIAAKE CaMBbIil HII/IpOKI/Iﬁ ACCOPTUMCHT
npeaAMETOB POCKOIIHN U COBpeMeHHOﬁ MoAbl. MBI IIeHHUM Balll BLI60p.



